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If all existing illuminated signs in Australia were
replaced with digital signs of the same brightness,
the ALAN outcome would be improved.
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Reason #1

Better Control of Light




Floodlit Signage




Internally llluminated (Backlit) Signage




Digital Signage

Side view
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Digital Sign (brightness level
- reduced at high viewing angle)
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Digital Sign
(Image no longer viewable)

Conventional Backlit Sign
(Light still visible but image illegible)
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Case Study 2 - 1181 Hoddle St, East Melbourne
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Digital Interally iluminated  Floodlight Top Mounted ~ Floodlight Bottom
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Reason #2

Tighter Regulation for Digital Signage
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Digitals Signage must:

STANDARDS

STANDARDS

AS/NZS 4282:2023

* Result in 50% less light spill to dwellings
when displaying dynamic content

Australian/New Zealand Standard™

» Have a maximum upward light ratio of
45%

Control of the obtrusive effects of

outdoor lighting

* be tested in a photometric lab to
accurately determine light spill to
environment

» Dimmable to ensure compliance
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Reason #3
Advanced Monitoring and Control




E) Analytics

Playlists Schedule

Players Content
wenzooct. ()

Headquat

WEN 30 Oct.

Lobby

vbanyam

We prepare
fresh & healthy
food for you
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Digital Signage can be
part of the solution

The Economist
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